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invest in their community and spread positive messages. By sponsoring an important cause 
like Skills Competitions, you can attract media attention, set your company apart from larger 
brands and inspire brand loyalty.  
 
Recommendation 3. Increase brand awareness. 
The main purpose of brand awareness is to generate preference in the mind of the consumer 
and increase customer loyalty. By sponsoring Skills Competitions, you can gain exposure to 
prospective customers and highlight the human side of your company. Taking up sponsorship 
can directly influence brand awareness, because if the sponsor's brand is popular and has a 
stable position in the marketplace, that favorable brand would improve the possibility of 
customer loyalty for the partnering company. 
Many businesses struggle with getting their brand out there in a bigger way. Most corporate 
sponsors have already conquered this hurdle. If you are a small business owner, you will gain 
more followers and greater visibility when you hook your little caboose to the WorldSkills 
initiative. If you are a big business do not waste an opportunity to confirm your status and join 
WorldSkills events. 
 
Recommendation 4. Reach a wider demographic. 
Sponsorship allows to reach a wider audience. When a company buys permissive rights to be 
associated with a brand, or in our case the WorldSkills initiative, it is lending its credibility to 
your company through association. Therefore, people who are attracted to WorldSkills will 
undoubtedly be attracted to your brand. Any time your company can secure new customers 
through an association with WorldSkills, it’s a win. 
 
Recommendation 5. Enhance customer experience. 
The customer experience is golden when it is positive. People want empathy. They want a fair 
price. They want great service. They want an experience. Nothing is better than having your 
customers act as an unpaid sales force for your company. When a customer has a favorable 
experience with a brand, they tell everyone they know and encourage others to patronize that 
business also. Likewise, when customers have a negative experience, they tell everyone they 
know and discourage others from patronizing that business. The customer experience can be 
improved as long as there is money being spent to address the customer interaction with a 
given organization or initiative, i.e. WorldSkills competitions. 
 
Recommendation 6. Build relationships with non-competing businesses 
Sponsoring an event or trade show can help your company make connections with non‐
competing businesses, giving you opportunities for collaboration in the future. Aside from 
having a strategy for engaging new customers, you should also prepare a plan to introduce 
yourself and your company to other sponsors and professionals in attendance. 
 
Recommendation 7. Gain valuable insights 
You can learn a lot from sponsoring Skills Competitions, including the: 

• Newest industry trends or business ideas 
• Unique selling proposition (USP) of other companies 
• Strategies other businesses use to attract new customers 
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Recommendation 8. Expand its content strategy 
Sponsorships can provide a great source of new material for a company's content strategy. By 
promoting your involvement in an event or activity, you can drive traffic from the event and 
increase your engagement. A great way to do this is by creating content themes and hashtags. 
Additionally, you can connect with the host on social media and find new target audiences. 
Aside from the content your company creates, you can also benefit from the exposure you 
gain from the social content of WoldSkills competitions. Most of their attendees share blogs, 
videos, quotes and photos during event, potentially exposing your brand to a much larger 
audience. 
 
Recommendation 9. Benefit from association 
You can often grow your company's positive reputation through branded event marketing. 
When a company sponsors events or organizations, people often assume that it is reputable 
and reliable. As a result, consumers have a higher likelihood of purchasing services or products 
associated with the brands sponsoring high‐profile events. 
 
Recommendation 10. Boost brand visibility 
Sponsorships can increase brand recognition before, during and after the actual event by 
giving your company exposure to new audiences. This often happens through mentions in the 
press or social media and event advertising, like radio spots, signs and featured ads. You can 
take advantage of this exposure by offering attendees free branded materials through 
promotional giveaways. By choosing WorldSkills events, you can ensure that you're 
connecting with high‐quality leads that are interested in your solutions or products. 
 
Recommendation 11. Showcase a service or product 
WorldSkills events provide a great setting for launching feature updates, new products or new 
technologies. You can increase your traffic by promoting launches and other incentives, like 
giveaways, on social media before the event. 
 
Recommendation 12. Gain a competitive advantage 
When you sponsor an event, you automatically gain an advantage over your absent direct 
competitors. 
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6. Skills Competitions deliver value for money 
 

WorldSkills is a partnership between educational institutions, government and employers whose 
overarching goal is to accelerate development of skills to achieve world standards. 

The most important thing in this endeavor is the cooperation of all parties. Considering the purpose of 
the skills competitions, the main recommendation of the team is to implement activities that will result 
in close cooperation of all actors involved in skill competitions. WorldSkills activities reinforce each 
other to support skill development among young people. WorldSkills International ‐ an organization 
that brings together 85 countries that take part in the biennial Skills Olympics. Key WorldSkills' 
activities are a nationwide program of skills competitions each year the country's national skills team 
is selected and trained. WorldSkills brings together leading national employers and provides tailored 
solutions, experiential career events and tips. It would also be good practice to invest in research and 
innovation in skills and influence skills development through a variety of publications (e.g. blogs, 
reports, etc.). WorldSkills supports development of educational staff by sharing international best 
practices to ensure high quality training and evaluation. 

The value for money of WorldSkills competitions  
is generated through several channels: 

 
1. Upskilling effect ‐ The greatest benefit is the 

direct effect of improving the qualifications 
of people participating in skills competitions 
(national or international) and gaining 
additional skills by observing and learning 
from other competitors. Medal winners, 
winners of non‐medal teams and national 
competitors) have experienced a direct 
increase in their lifetime earnings as a result 
of upgrading their qualifications in 
connection with participation in 
competitions. 

2. A mindset of high performance ‐ National, international and associated skills competitions 
and training programs improve the skills and confidence of young people and stimulate a 
mindset of high performance. This applies not only to the people taking they part in the 
competition themselves, but also their peers.  

3. Sharing knowledge ‐ Trainers who take part in international competitions are exposed to 
international best practice and benefit classrooms and workplaces they return to through 
improving qualifications and sharing knowledge. 
 

4. International influence of WorldSkills ‐ By being a key member of the WorldSkills network, a 
country is in a position to raise profile and prestige of national skills.  
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5. Career prospects and career guidance ‐ The benefits of 
participating in skills competitions also extend to peers 
as participants share their knowledge and inspire other 
students to perform in WorldSkills competitions. 
Students participating in the competition program 
provide skills benefits for their peers by sharing 
knowledge and/or inspiring their colleagues to perform 
at a higher level. More information on career prospects 
and career guidance is likely to lead to a better match of 
education and work for students receiving career 
counseling, once again leading to the improvement of 
education outcomes (e.g., decreased dropout 
probability and higher probability complete technical 
education), earnings and lifelong employment 
opportunities. 

 

6. Skills mismatch ‐ Preparing for and participating in WorldSkills is very likely to have an impact 
on reducing the skills gap and the skills mismatch in the domestic labor market.  

 

 

 

 

 

 

 

 

 

 

 

7. Connect with top employers ‐ Competitions can also be a way to connect with top employers, 
that are otherwise difficult to reach, in a setting that puts skills in the spotlight. Regardless of 
previous formal educational background, if you have the skills to win a competition, you have 
the ability to connect. Applying through traditional recruitment channels can often be a drag, 
and many talented people fall through the cracks and never reach their dream companies. 
Traditional application criteria are based mostly on the level of academic excellence, which 
may or may not showcase true talent and skills set. If you are skilled enough to get invited to 
the finals, you may have the chance to contact dream employers and impress them with your 
determination and passion in person. 
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8. Build a résumé the fun way! ‐ Rock stars 
are instantly recognizable because they are 
not afraid to show off their talents and 
embrace who they are. If you win a large 
competition, you can claim your own ‘rock 
star status’ in the talent recruitment 
community! Winning skills competitions is 
a great way to stand out from the crowd 
and build your résumé, both the traditional 
way and via your social media profile. 
Show off your achievements on LinkedIn 
and Facebook. We assure you that the 
“Likes” will start rolling in, and job offers 
won’t be far behind. If you are passionate 
about a subject that is outside your major, 
skills competitions can also help show off additional strands of your knowledge and interests. 
If you are a mechanical engineer passionate about environmental sustainability or a chemist 
deeply committed to human rights, find those competitions and compete! Don’t be put off or 
intimidated by a lack of “formal” qualifications. Passion and interest can get you a long way, 
not just in competitions, but in life more generally.  

 

 





The European Commission’s support for the organization of this 
conference does not constitute an endorsement of the contents, 
which reflect the views only of the authors, and the Commission 
cannot be held responsible for any use which may be made of the 
information delivered.


